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Recent years has witnessed the rapid development of “Consumer to Consumer” 
(C2C for short) shopping websites in China, which promotes the popularization of 
online purchasing behaviors. In C2C e-commerce text, the building of consumers’ 
initial trust to unknown merchants largely depends on institution-based trust. As a 
consequence, institution-based trust turns to be quit  significant for the deals between 
unfamiliar sellers and buyers. Although trust has been a hot issue in Academia and 
industry for a long time, researches referring to the building of institution-based and 
its impact to consumer behaviors remain ignored unfortunately.  
This thesis presents a discussion on the construction of institution-based trust in 
C2C e-commerce text and its impact to consumers’ willingness to buy. When 
exploring the mechanism how institution-based trust influences willingness to buy, 
functionalist theory and institutional theory which are branches of sociology are 
introduced to give a proper explanation. What’s more, the transference process and 
calculative process, parts of consumers’ psychological process when building trust 
also contribute to the understanding of the mechanism. 
Conclusions drawn from the empirical study are listed as follows: (1) the perceived 
effectiveness of institutional mechanism of consumers, including perceived 
effectiveness of feedback mechanism, perceived effectiveness of escrow services and 
perceived effectiveness of third-party seal, has a ignificant positive effect on the 
institution-based trust; (2) the institution-based trust has a significant positive effect 
on consumers’ willingness to buy; (3) consumers’ initial trust to certain merchants has 
a partial mediation effect in the mechanism where institution-based trust influences 
consumers’ willingness to buy. 
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